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Xiamen ISO Standard Sand Co., Ltd. is the only enterprise designated by 
Chinese government to produce and sell China ISO Standard Sand. China ISO 
Standard Sand is the legal basic material for testing the strength of cement in line with 
the international stands. 
This company has been established and jointly funded by five stockholders of 
China National Non-Metallic Minerals Industry Corporation (Group), China Building 
Material Academy, China ISO Standard Sand Factory, Fujian Building Materials 
(Holding) Co., Ltd., and Guangzhou Building Materials Enterprise Group Co., Ltd. 
The plants of the company are located in Xiamen Haicang Investment Zone. 
This article is divided into three chapters. 
Chapter 1  Introduction to the analysis of sales environment of China ISO 
standard sand. it introduction the macroscopical environment analysis，business 
environment analysis，business characteristics and SWOT analysis. 
Chapter 2  Introduction to the international marketing strategy of China ISO 
standard sand. it establish the Asia and Africa area is the near future marketing aim. 
Chapter 3  Introduction to the international run and contral of business 
operation system of China ISO standard sand. it includes international marketing 
channel construction,international marketing channel management,sales 
communication, advertising and public relation,international marketing person 
management,indutrial informationising construction,Chinese and English 
management of products anti-fake system. 
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前  言 
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各标准砂厂生产的标准砂 终都与 ISO 基准砂做比对，比对的强度偏差 D
值不超过 5%为合格的 ISO 标准砂产品。ISO 基准砂在 ISO679 制定后由德国标
准砂厂负责制备储存，供给各标准砂厂做比对试验用。  
厦门艾思欧标准砂有限公司（以下简称厦门公司）成立于 1999 年，是国家
指定的国内唯一定点生产、经营中国 ISO 标准砂的企业。①  
厦门公司由五家国有企业共同出资设立，控股股东是中国材料工业科工集
团，其持 51%股份，中国建筑材料科学研究院，其持 20%股份，中国标准砂厂，
其持 19%股份，福建省建材控股有限公司和广州建材企业集团，各持 5%股份。 
厦门公司总厂座落在厦门海沧新阳工业区。ISO 标准砂是公司唯一生产的产
品，生产线是较高程度自动化控制的流水生产线，设计年产 ISO 标准砂 3.5 万吨，
已形成生产能力 2.5 万吨，是世界产能 大的 ISO 标准砂生产企业。公司的经营
方针是：质量第一，稳定生产，保证供应，优质服务。公司于 2002 年 6 月通过




经出口约 60 吨。然而国际客户尚只处于试用中国 ISO 标准砂的阶段，而且尚未
形成大范围试用的局面。 
                                                        
① 国家发展和改革委员会：发改运行[2003]2257 号《国家发展改革委关于印发<水泥强度检验用标准砂管













中国 ISO 标准砂国际营销战略及营销系统研究 
 2





















第一章  营销环境分析 
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